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18 June 2025 



Acknowledgement of Country



Timeline and meeting focus

Meeting #1
Dec 2024

Set the scope, 
purpose & 

outcome. Identify 
key issues and 

aspirations.

Meeting #2
March 2025
Overview of 

Masterplan controls 
& analysis of 

identified issues.

Meeting #3
June 2025

Review Masterplan 
or address needs 

of Newport through 
alternative means.  

Council Report 
Aug / Sept 2025
Report outcome to 

Council for  
endorsement 



Agenda
Number Agenda item
1 Welcome and workshop outline
2 Re-cap of PWG 2
3 Snapshot of Newport demographics 
4 Overview of relevant Council programs 
5 Interactive activities – Newport activations   



PWG 2 meeting outcomes
Priority 1 
Retain & enhance existing 
character

Priority 2 
Focal point/ gathering place

Priority 3 
Opportunities for connectivity 



Masterplan infrastructure delivery

Civic Works
Barrenjoey & 

Robertson Roads 

Central median & 
associated 
landscaping

Uniform Pavement 
Treatment 

Public Domain 
Elements

Street furniture, 
flagpoles, signage

Work outside Masterplan includes:
 place activations, playground, basketball 

court, signage, artwork 



Works completed

Pedestrian crossing & flagpoles installedStreet furniture, wide footpaths & 
landscaping 

As per Masterplan 4.2 Open Space (p.30)
Existing open space network enhanced



Before and after
Barrenjoey Road planting



Analysis of remaining priorities
• Retention of trees & natural 

environment

• Vibrant village

• Slow traffic speed

• Increase housing density (under 
existing Masterplan controls)

• Encourage site amalgamations 

• Group complementary businesses

• Opportunities between Council & 
Private

• Retail economist

• Council swap/ purchase land



Outstanding priority
Council swap / purchase
Not addressed in the Masterplan

Council can encourage joint commercial development however; other parties 
have a significant role to play.

Opportunities for Council, Woolworths, Australia Post, Anglican Church



Work encouraged by Masterplan
Pittwater 21 DCP refers to 
Newport Masterplan 

For matters relating to: 
• site amalgamations, 

• vehicular access

• underground parking 
arrangements (incl. right of 
access through some sites)

Indicative site amalgamation pattern
Source: Masterplan Fig 5.2 p.48



Outstanding priority
Retail economist / retail mix
Not addressed in Masterplan

Vacancies and retail mix are 
outside Councils direct influence

Work with and support owners, 
businesses and the community to 
prosper CharRice Noodle Bar

What can Council do? 



Who lives in Newport
Newport is home to an older, established population with strong growth 
in seniors and fewer children under 15.

Source: economy.ID all stats 2006 - 2021

28%
Population are 
60 + 

70-74
Fastest growing 
age group

55-59
Largest age 
group

9,301
Population

16%
Growth since 
2006



Who spends $ in Newport
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the LGA
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What are Newport locals 
spending in other areas of LGA?
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What are Newport locals spending 
outside of the Northern Beaches?
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$10.00 M
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Professional
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Place & Economic Development programs

Go Local to Grow Local

Business Concierge



How Go Local is performing

So far….
74 

businesses profiled

197K 
video views

Averaging 

25k + 
plays per reel



Some of the content we’ve created

Featured: 
Wild Lotus, Newport

Valentine’s 
Day

6 businesses 
profiled

49K + reach

25K + plays
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Business Concierge Service

Navigate tricky 
processes (permits, 
approvals etc.)

Find the right person 
to talk to - fast

Connects to 
support (e.g. 
Service NSW)

Gives answers 
in real time, to 
make decisions

The “go-to” people at Council.

We help businesses:



Let’s Chat Business
Library pop-up trial

Free 1 on 1 service Mona Vale, Manly, 
Dee Why Libraries
8 weeks, rotating 
between locations 
once a week.

Bookable and drop 
in options

Experts in one 
place

8-week trial commencing 10 June.



Transport & Traffic Programs 
Council & TNSW initiatives 

Plug & Play Public Transport



Permit, Plug, Play
• NSW Government 

funded pilot program. 
    to facilitate  
    community led
    events.  
• Robertson Road is 

one of five areas 
approved for the pilot.



Permit, Plug, Play
• Global TMP approved for 

the closure of Robertson 
Road to support the 
program – valid for 5 years.

• Staff are working on the 
process and governance of 
how the community can 
access this space for 
events.

• Could be markets, 
performances, community 
events.



Public Transport
• Ongoing discussion with both 

TfNSW and Keolis Downer to 
improve public transport north 
of Mona Vale.

• Council still supports an all-day 
frequent service to the City 
from Newport, whether that is 
a B-Line extension or an 
alternative.

• Keoride continues to be a valid 
part of the Transport solution 
but should not be at the 
expense of route services.

• What other options do we need 
to advocate for?



Workshop activity

What is Mentimeter?



Workshop activity #1
Tech test

Open
(on your phone)

Choose
Features 



Workshop activity #1
“Newport Village will be the centre of the Newport community” 

• A place for connecting with community – with a pace that’s relaxed and 
welcoming

• A place to stop, linger and enjoy – where you know you’re by the sea

• A place with everything: home, work, shopping, art and culture, 
recreation, relaxation – lively during the day, safe and comfortable at 
night

• A place for walking and talking, sitting and chatting

• A place for sandy feet – and fine dining!





Scan QR Code – Phone Camera





Workshop activity #2

Open
(on your phone)

Choose
Priorities 



Mentimeter activity
Rank these 4 initiatives

1.  Fresh Food Markets (Location TBC)
2.  Outdoor Dining Extensions (in front of non-active 

ground floor uses)
3.  /  Night-time Activity (night markets, live music, 

entertainment)
4.  Improve Public Transport Access to Newport





Scan QR Code – Phone Camera





Take a break



We’ve developed a Community 
Placemaking Toolkit
• Designed to assist our community 

keen to work together to energise 
local areas.

• Annual Placemaking grants 
program to assist with delivery.

• Examples of where community 
groups/ businesses have 
delivered on activities that benefit 
their local areas: Killarney 
Heights, Elanora Heights, 
Newport, Forestville, Terrey Hills.



Collaboration activations
Newport Spring Celebration – partnership with Newport 
Chamber and local businesses



• NSW Parliament passed the Community Improvements Districts Bill on 8 May 2025.

• A CID is a defined area – like a town centre or shopping strip – where local businesses, 
landowners and operators agree to fund improvements that benefit the whole precinct.  These 
are managed by a CID entity (a not-for-profit incorporated association) made up of local 
stakeholders.

• Funded through a levy on business rated properties in the defined area.

• Next step is proclamation of the Act and release of supporting regulations and implementation 
guidelines – expected late 2025.  

• The management authority is Transport for NSW. 

• A CID is formed through a formal vote (ballot) of affected businesses (tenants) (two thirds must 
vote yes with at least 25% turnout) and property owners (majority vote with at least 25% of 
turnout).

• Council must be consulted early and can veto proposals that don’t align with strategies.

Community Improvement Districts (CID’s)



Workshop activity #3

Complete 
survey

Capture new 
ideas

Community 
collaboration



Re-cap of Notice of Motion
• Form working group 
• Facilitate discussion
• Review Masterplan?
• Address needs of 

Newport through 
alternative means 



Where to from here?
• Preparation of engagement 

report

• Council Report outlining 
process & recommendation 



Thank you
Anne-Maree Newbery
anne-maree.newbery@northernbeaches.nsw.gov.au

Simone Lotz
simone.lotz@northernbeaches.nsw.gov.au
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